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Implementation of interventions requires sensitization of 
communities prior to study initiation to mitigate myths 

and misconceptions. 

Background
• Communities in Africa have a major influence on 

the behaviors of adolescent girls and young 

women (AGYW) and their opinions are highly 

valued in the decision-making processes of this 

young and vulnerable population at risk of HIV 

infection.  

• Since myths and misconceptions have the potential 

to affect the utilization of HIV prevention products, 

including the dapivirine vaginal ring and oral 

Truvada, while also affecting the research process, 

it is imperative that researchers understand the 

concerns and also find means to address them. 

• We seek to explore the myths and misconceptions 

about the use of the ring and the Truvada tablet 

among AGYW in the MTN 034 study at Kampala 

and also describe the strategies adopted to 

mitigate them.

• The MTN 034/REACH is an 18-month safety and 

adherence crossover study that wherein 247 

participants have been randomized to start with 

either the dapivirine ring or Truvada tablets for 6 

months and a choice period in the last 6 months

 

Methods
• From June 2019 to Feb 2020, 26 adherence support 

meetings were held and about 15-20 participants 

attended each of these bi-weekly sessions.

• Group sessions were used to support and rectify 

myths and misconceptions.

• Peers and study champions shared positive feedback 

during the group sessions 

• Phone calls as reminders were made by study 

counsellors to support participants to adhere to study 

products .

• Additionally, one-on-one counselling sessions, 

community sensitization meetings, parent/guardian 

meetings are held during study implementation.

• Community members were educated, and expert 

feedback was given by investigators during various 

sensitization meetings.

• Community leaders including the community advisory 

board were also used to provide information.

• Summary notes are used to record the myths and 

misconceptions including challenges and proposed 

solutions that arise during these sessions

Results

Myths about oral Truvada

The drug piles up in 
the lungs and can 

cause sudden 
death
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It causes 
cancer of 

reproductive 
organs

Sucks blood from 
the sexual 

partner

Truvada can 
cause extensive 

liver damage

May 
disappear in 
the body and 
go to lungs

Summary
Participant education and use of positive feedback 
from peers during group counselling sessions 
were useful to dispel various myths and 
misconceptions about the study and study 
products.

Myths about study participation
• Researchers are taking blood to use it for sale and manipulation of African genes

• The examination lamp burns the vagina during the pelvic exam

• Vaginal specimen will be used to design products that make African infertile.

Counterpoints against myths
• Participant education with accurate 

information
• Positive peer feedback to participants
• Expert feedback from investigators to the 

community
• One on one counselling sessions

Myths about vaginal rings 

Objective
• To assess participants concerns about study products and dispel any myths and misconceptions that can 

lead to non- adherence.
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